bpeHp Y3beknctaHa nogHANCA Ha 9 NO3NLNN B PENTUHTE
CTPaHOBbIX OpeHa0B MUpa
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Y36ekncTtaH nogHaACa Ha 9 NO3MUWA B HOBOM pPEWTUHIre KPYyMHEeWWmMX HauMoHanbHbIX 6peHnos,
NoAroTOBEHHOM KOHCANTUHIOBOW KommnaHuen Brand Finance.

OueHka BK/oYaeT B cebs camble pa3Hoobpa3Hble MokasaTenun, BkaoYas BBI, NMHBECTULMOHHYIO U
TYPUCTNYECKYIO NMPUBNEKATENBHOCTb, MNOJIMTUKY 1 TOProBble NpaBuia, CoLuMaibHble acnekTbl U Apyrue.

2020 rogy ctommocTb 100 caMbiXx AOPOrnx CTpaHOBbIX BpeHA0B B MUpe pe3Ko COoKpaTuiacb U3-3a
naH4emMun KopoHaBupycHom nHgekumm COVID-19, cOBOKYMHO CHU3SUBLUNCHL Ha 13,1 TpuAAMoHa LONNapoB
CLLA, o 4eM roBopAT AaHHble exerogHoro nccnenosaHus Brand Finance.

CpenHee cokpalleHue CToMMOCTM BpeHaa cpean CTpaH, pacnosioXMBLUNXCSA Ha nepBbix 10 cTpoykax
PenTUHra, coctaBnao 14%.

Mpyn 3TOM CaMbIMK AOPOrUMM CTpaHOBbIMKU BpeHpamu ocTtanuch CLUA n Kutan. inoHusa cmecTuna
epMaHuto C TpeTbero MecTa, a Utanma notecHuna KOXKHyto Kopeto ¢ 9-ro mecTa B pelTuHre.

Cpenwn cTpaH CHI Poccmsa n KazaxCcTaH COXpaHWUAM CBOW NO3UUUK B penTuHre l4-e n 44-e mecto
COOTBETCTBEHHO. YKpanHa nepemMectuiacbk Ha 55-e Mecto ¢ 56-ro, TypkmeHucTtaH - Ha 81-e ¢ 79-ro,
AzepbangxaH - Ha 85-e ¢ 86-ro, Y3bekunctaH nogHancsa ¢ 70-ro Ha 61-e mecTo.

Haunbonee cywecTBEeHHbIN NOABLEM 3a rof NPOAEMOHCTPMPOBa BbeTHaM, BpeHa KOTOPOro NogopoXKan Ha
29%. Camoe pe3koe nageHvne NpoaeMoHCTpUpoBana ApreHTnHa - ee bpeH nogellesen Ha 57%.

Ton-10 cTpaHOBbLIX HpeHA0B MUpPa MO CTOMMOCTM
1. CLUA ($23,7 Tp/H, CHMXeHne Ha 14% no CpaBHEHMWIO C NMPOLUbLIM FO40M)
2. Kutan ($18,8 TpaH, -4%)

3. AnoHuna ($4,3 TpsH, -6%)
4. TepmaHua ($3,8 TpJH, -21,5%)
5. BenukobputaHus ($3,3 TpaH, -13,9%)
6. ®paHuma ($2,7 TpsH, -12,8%)
7. NHgmna ($2 TpaH, -20,8%)
8. Kanaga ($1,9 TpaH, -13%)
9. Ntanmna ($1,9 TpaH, -15,8%)
10. KOxxHas Kopes ($1,7 TpaH, -20,6%)
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https://dunyo.info/ru/site/inner/brend_uzbekistana_podnyalsya_na_9_pozitsiy_v_reytinge_stranovih_brendov_mira-63l

